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 Much has been happening since our last newsletter.  If youõve been into the Lilburn 
office lately youõve already witnessed our transformation.  If you havenõt been in lately we 
invite you to see our makeover.  Weõve totally redecorated the space weõve been in for four-
teen years and added a second testing room which should ease some of the scheduling over-
load weõve had in the last year.  Michelle is transitioning to a full-time dispensing position 
and will be testing and fitting patients with hearing aids in this new room.  We are shooting 
to do a makeover in Gainesville towards the end of June so weõll keep you posted on the 
progress of that as we go along.   
 Weõre also launching a new website to complete our new look!  You can still go to 
www.audiology-assoc.com to see it, but weõve come up with a new web address that we 
hope will be easier to remember.  Itõs www.HearGA.com and you will find lots of good info 
about hearing loss and our services, as well as pictures and bios of all the staff.  Keep check-
ing for updates as we are going to be adding lots of new features all the time.  One of the 
greatest features weõre bringing to the website is video tutorials on things like how to change 
batteries, clean your aid, and check for problems that you may be able to fix at home instead 
of having to drive up to the office for simple fixes.  Of course you can always come by and 
have us service your aids (and you may need to from time to time), but this may provide you 
with a way to avoid the drive.   
 On a personal note I am excited because Katy, my daughter and our Director of Op-
erations, has just gotten engaged!  And my son Will is joining the practice June 1st to follow 
in my footsteps and help others hear better as well!  I am so happy for both of my children. 
 

From Me to  You  

Our new lobby in the Lilburn office 



Technology  Just 20 years ago, most 

hearing aids were analog; they were 

not programmable and certainly not 

digital. Hearing aids had no software, 

they were adjusted using a screw-

driver, and generally, there were only 

two adjustment screws. Most hearing 

aids didnõt have telecoils, and very few 

had directional microphones. FM, re-

mote controls and Connectivity didnõt 

exist. In 2011, all those things are 

common.  These things didnõt just 

òhappenó. They are the result of hear-

ing aid manufacturers investing heavily 

in developing new technology and fea-

tures. They are the result of hearing 

aid users being willing to pay for the 

advantages that these (and future) 

òleading edgeó improvements pro-

vide.  The cost to the manufacturer for 

staying on the leading edge of technol-

ogy is a killer. Consumers, of course, 

pay for those advances, but thatõs the 

cost (and benefit) of staying on the 

leading edge. Very good hearing aids 

with older technology are available at 

lower prices, but when most people 

buy a hearing aid, they want the best 

they can get, not the best that was 

available 20 years ago. Durability 

and Reliability Hearing aids have to 

work and endure some nasty situa-

tions. Most people wear their hearing 

aids some 12 to18 hours daily. They 

wear them in freezing winter weather 

and on hot summer days. They wear 

Why Do Hear ing Aids Cost  So Much? -  Excerpt from òHearing 
Aid Sticker Shock and Things to Consider when Purchasing by Steve Barber 
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to be done without the professional be-

ing able to actually hear what you are 

hearing. Free Trial Costs  

Most states require that hearing aids can 

be returned within a 30-day period for 

just about any reason, with only a small 

fitting fee kept by the professional. Try 

that with your travel agent (òBut I did-

nõt like visiting Greenland!), or with 

your automobile dealer (Can I have my 

money back for that new car I bought 

last week, please?). Obviously, itõs not 

really free, and such costs are just one 

more reason that hearing aids are ex-

pensive. The High Cost of Low Vol-

umes Not sound volume -- Iõm talking 

about sales volumes. Hearing aids are 

typically not high volume products. In 

fact, less than two million units are fit 

per year in the USA. When you con-

sider the number of manufacturers 

(many dozens) and the different models 

and circuits offered, the ònumber of 

units sold per modeló is relatively low, 

never really achieving the òeconomies of 

scaleó apparent with laptops, cell 

phones, TVs, iPODs, etc. The lack of 

sales drives up the cost in at least two 

important ways: Research and Develop-

ment: When a company manufactures a 

product, the pricing of that product 

must recover the cost of research and 

development (R&D) for that product. 

Because hearing aids are often òleading 

edgeó products, the research and devel-

opment costs can be substantial and 

them when it rains, maybe with an 

umbrella, maybe not. They wear them 

when they play tennis and sweat trick-

les around their ears. So beyond mois-

ture, heat and earwax, we have uni-

maginable germs working to nega-

tively impact the environment in 

which hearing aids live every moment 

of their life cycle.  Durability and reli-

ability that can handle that kind of 

abuse is not cheap. Personal Fit-

ting  When you buy glasses, the doc-

tor measures your vision, writes a pre-

scription, and you buy glasses from 

someone who inserts the lenses in the 

frame and adjusts the frames so they fit 

correctly. With hearing aids itõs simi-

lar, but a lot more problematic. Your 

brain is really where hearing occurs, 

and your ears are merely the transmit-

ters of the information. The profes-

sional has to adjust the hearing aids to 

amplify the soft sounds you donõt hear 

well without making the other sounds 

too loud. The amazing thing about all 

this personal fitting stuff is that it has 

We get asked this question a lot in our industry.  As consumers ourselves, we understand and empathize 
with sticker shock when it comes to the high cost of hearing aids.  But we also f irmly believe that hearing 
is crucial when it comes to quality of l i fe. Below is an excerpt from an article published on 
HealthyHearing.com, a hearing healthcare consumer website, explaining some of the reasons hearing aids 
are expensive. The art icle is too lengthy to include it all  in our newsletter, so please visit our website i f 
youõd like to read the article in itõs entirety at www.hearGA.com.  



Some of you may be familiar with Cindi.  She is our Patient Recall Specialist here at Audiology 

Associates of Georgia, and itõs her job to keep in touch with all of you, scheduling your annual 

hearing evaluations, rescheduling missed appointments and in general making sure youõre satis-

fied with our practice.  Cindi has her very own story to share about how a hearing aid changed 

her life after she started working here.  Hereõs her story:           

Itõs hard to believe how something so SMALL can change your life in such a BIG way.  I have had a hear-

ing loss for over 30 years. I was in my twenties when I was diagnosed with a hearing loss of over 70% 

according to my ENT. I was devastated as he told me nothing could be done for me since it was nerve dam-

age caused from high fevers as a child. My hearing became worse over the years, to the point that friends 

and family often laughed at me always asking òhuh?ó  And of course I felt dismissed, as they told others 

òshe cant hear you, sheõs deafó. Although they didnõt realize it, they were hurting my feelings. I would just 

laugh it off and act like it didnõt bother me. I began to make compromises  in my business life as well as my 

personal life to accommodate the hearing loss.  I had an incredibly difficult time listening to television, radio, and crowds were impossible 

for me.  Still, I told myself others canõt hear that much better than me. This year after a day of work I shared with Mr. Stan Warner, one 

of our Hearing Instrument Specialists, that I had a hearing loss in my left ear and a lot of ringing as well.  Even though I thought it was-

nõt that bad, Stan stayed late and insisted on putting me in a testing booth.  I was shocked to find out how bad my hearing really was. He 

put a digital hearing aid on me for the first time in my life. I thought others could not have been hearing that much better than me but 

boy, was I wrong. I had no idea what I had been missing! My life has been completely changed with this one small hearing aid. I am no 

longer afraid to be in crowds, I donõt have to plan ahead where I will sit or ask people to sit on my ò good sideó. My family loves the 

change as well. They no longer have to repeat themselves or say ònever mindó. I can honestly say it has changed my life. If you have been 

thinking about your loss and telling yourself everyone else hears like me or it canõt be that bad, get a hearing test. Find out for yourself. 

Do this for yourself and the ones you love.  The best gift you can give your family is to really be a part of their lives!!ó 
 

If you have a similar story, please write Katy and tell her about it a katy@audiology-assoc.com.  Weõd love to share your story! 
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must be spread over a relatively small 

number of units sold. Manufacturing 

Costs: Most hearing aids are not manu-

factured in huge volumes. Manufactur-

ing costs for any product are high (on a 

per unit basis) when volumes are low. 

Costs, such as bricks and mortar, 

leases/mortgages, insurance, warran-

tees, production equipment and per-

sonnel, administrative staff, phones, 

shipping, packaging, returns for credit, 

marketing, heat, lights, taxes and on 

and oné. all add to the per-unit cost 

of hearing aids.  Interestingly, the cost 

of research is relatively fixed. For ex-

ample, it takes a team of engineers X 

amount of time (and equipment and 

related costs) to design a new hearing 

aid circuit. However, if only one per-

son purchases that circuit, that one 

person pays the whole bill. If ten peo-

ple purchase that circuit, they each pay 

a tenth, and if a hundred people buy it 

they each pay one one-hundredth. 

Economy of scale is an important is-

sue. Marketing Costs A lot of 

money is needed to market any prod-

uct. Advertisements, web pages, slick 

brochures, product launch events, 

seminars, training, nice packaging and 

toll-free numbers are examples of 

marketing costs. Someone has to pay 

for all of those things too! Of course, 

the local professionals need their own 

marketing materials too, and com-

puters, and offices, and administrative 

Real  L i fe Success Story: Cindi  Palmer 

staff, and business cards, and telephones, 

and lights and signs,       etc.  

Conclusion If you demand the absolute 

best product you can get, itõs going to 

cost you more than the run-of-the-mill 

product. Thatõs true of everything, not 

just hearing aids. One of the reasons that 

we have made so much progress in hear-

ing aid technology over the last 20 years 

is because people who buy hearing aids 

have been willing to pay for that technol-

ogy. Itõs painful to pay that much, but 

thereõs some comfort that the money is 

helping the industry make better hearing 

aids. Iõm certainly happy that Iõm able to 

buy a much better hearing aid today, 

than I was able to buy 20 years ago. 

www.HearGA.com 


